Al REVOLUTION IN TOURISM 3 November 25
Professor Dimitrios Buhalis

Al REVOLUTION IN TOURISM

Professor Dimitrios Buhalis Digital Footprint
Bournemouth University Business School
Email acuk  INTERNET i
Beyond Al — digital competence International Centre for Tourism and Hospitality Researct Eournamett
gap identifi - ‘you don’t iversi

know what you don’t know’

I1-I

Professor Dimitrios Buhalis

www.Buhalis.com

International Centre for Tourism
and Hospitality Research,
Bournemouth University

‘ourism Review

Buy my latest books now with 30% discount - use code MAJORCITIES22

= ¥y * mhspects of Tourism — Vf ebapssiitourism

- BEST PRACTICE IN
ACCESSIBLE TOURISM ACCESSIBLE TOURISM

Concepts and Issues Inclusion, Disability,

Ageing Population and Tourism

Smart Cities

and 3
Tourism Tourism Industry
.
5 6
© Professor Dimitrios Buhalis www.Buhalis.com https://linktr.ee/buhalis

Google SCHOLAR https://tinyurl.com/ScholarBuhalis ORCHID https://orcid.org/0000-0001-9148-6090
LINKEDIN https://www.linkedin.com/in/dimitriosbuhalis/ Facebook https://www.facebook.com/ProfessorDimitriosBuhalis
@buhalis Twitter http://www.twitter.com/buhalis YouTube: https://www.youtube.com/ProfessorDimitriosBuhalis



https://tinyurl.com/ScholarBuhalis
https://orcid.org/0000-0001-9148-6090
https://www.linkedin.com/in/dimitriosbuhalis/
https://www.facebook.com/ProfessorDimitriosBuhalis
http://www.twitter.com/buhalis
https://www.youtube.com/ProfessorDimitriosBuhalis
https://linktr.ee/buhalis
https://linktr.ee/buhalis
https://eur02.safelinks.protection.outlook.com/?url=http%3A%2F%2Fgoo.gl%2FVRbkk5&data=02%7C01%7Cdbuhalis%40bournemouth.ac.uk%7Cba4347e8f8f643d977c508d743fe98b6%7Cede29655d09742e4bbb5f38d427fbfb8%7C0%7C0%7C637052633081283780&sdata=uG4WnA1Jp5hmRdKPtIQT779EIQmtILlf6cE7Wf0gqdc%3D&reserved=0
https://eur02.safelinks.protection.outlook.com/?url=http%3A%2F%2Fgoo.gl%2FVRbkk5&data=02%7C01%7Cdbuhalis%40bournemouth.ac.uk%7Cba4347e8f8f643d977c508d743fe98b6%7Cede29655d09742e4bbb5f38d427fbfb8%7C0%7C0%7C637052633081283780&sdata=uG4WnA1Jp5hmRdKPtIQT779EIQmtILlf6cE7Wf0gqdc%3D&reserved=0
https://eur02.safelinks.protection.outlook.com/?url=http%3A%2F%2Fgoo.gl%2FVRbkk5&data=02%7C01%7Cdbuhalis%40bournemouth.ac.uk%7Cba4347e8f8f643d977c508d743fe98b6%7Cede29655d09742e4bbb5f38d427fbfb8%7C0%7C0%7C637052633081283780&sdata=uG4WnA1Jp5hmRdKPtIQT779EIQmtILlf6cE7Wf0gqdc%3D&reserved=0
https://eur02.safelinks.protection.outlook.com/?url=http%3A%2F%2Fgoo.gl%2FVRbkk5&data=02%7C01%7Cdbuhalis%40bournemouth.ac.uk%7Cba4347e8f8f643d977c508d743fe98b6%7Cede29655d09742e4bbb5f38d427fbfb8%7C0%7C0%7C637052633081283780&sdata=uG4WnA1Jp5hmRdKPtIQT779EIQmtILlf6cE7Wf0gqdc%3D&reserved=0
https://eur02.safelinks.protection.outlook.com/?url=http%3A%2F%2Fgoo.gl%2FVRbkk5&data=02%7C01%7Cdbuhalis%40bournemouth.ac.uk%7Cba4347e8f8f643d977c508d743fe98b6%7Cede29655d09742e4bbb5f38d427fbfb8%7C0%7C0%7C637052633081283780&sdata=uG4WnA1Jp5hmRdKPtIQT779EIQmtILlf6cE7Wf0gqdc%3D&reserved=0
https://eur02.safelinks.protection.outlook.com/?url=http%3A%2F%2Fgoo.gl%2FVRbkk5&data=02%7C01%7Cdbuhalis%40bournemouth.ac.uk%7Cba4347e8f8f643d977c508d743fe98b6%7Cede29655d09742e4bbb5f38d427fbfb8%7C0%7C0%7C637052633081283780&sdata=uG4WnA1Jp5hmRdKPtIQT779EIQmtILlf6cE7Wf0gqdc%3D&reserved=0
https://eur02.safelinks.protection.outlook.com/?url=http%3A%2F%2Fgoo.gl%2FiWQeAa&data=02%7C01%7Cdbuhalis%40bournemouth.ac.uk%7Cba4347e8f8f643d977c508d743fe98b6%7Cede29655d09742e4bbb5f38d427fbfb8%7C0%7C0%7C637052633081273786&sdata=fEPMdTMcO%2BCWHKrf9iptE8nW4vvyopRNBPHYQi1eREM%3D&reserved=0
https://eur02.safelinks.protection.outlook.com/?url=http%3A%2F%2Fgoo.gl%2FiWQeAa&data=02%7C01%7Cdbuhalis%40bournemouth.ac.uk%7Cba4347e8f8f643d977c508d743fe98b6%7Cede29655d09742e4bbb5f38d427fbfb8%7C0%7C0%7C637052633081273786&sdata=fEPMdTMcO%2BCWHKrf9iptE8nW4vvyopRNBPHYQi1eREM%3D&reserved=0
https://eur02.safelinks.protection.outlook.com/?url=http%3A%2F%2Fgoo.gl%2FiWQeAa&data=02%7C01%7Cdbuhalis%40bournemouth.ac.uk%7Cba4347e8f8f643d977c508d743fe98b6%7Cede29655d09742e4bbb5f38d427fbfb8%7C0%7C0%7C637052633081273786&sdata=fEPMdTMcO%2BCWHKrf9iptE8nW4vvyopRNBPHYQi1eREM%3D&reserved=0
https://eur02.safelinks.protection.outlook.com/?url=http%3A%2F%2Fgoo.gl%2FiWQeAa&data=02%7C01%7Cdbuhalis%40bournemouth.ac.uk%7Cba4347e8f8f643d977c508d743fe98b6%7Cede29655d09742e4bbb5f38d427fbfb8%7C0%7C0%7C637052633081273786&sdata=fEPMdTMcO%2BCWHKrf9iptE8nW4vvyopRNBPHYQi1eREM%3D&reserved=0
https://eur02.safelinks.protection.outlook.com/?url=http%3A%2F%2Fgoo.gl%2FiWQeAa&data=02%7C01%7Cdbuhalis%40bournemouth.ac.uk%7Cba4347e8f8f643d977c508d743fe98b6%7Cede29655d09742e4bbb5f38d427fbfb8%7C0%7C0%7C637052633081273786&sdata=fEPMdTMcO%2BCWHKrf9iptE8nW4vvyopRNBPHYQi1eREM%3D&reserved=0
https://eur02.safelinks.protection.outlook.com/?url=http%3A%2F%2Fgoo.gl%2FiWQeAa&data=02%7C01%7Cdbuhalis%40bournemouth.ac.uk%7Cba4347e8f8f643d977c508d743fe98b6%7Cede29655d09742e4bbb5f38d427fbfb8%7C0%7C0%7C637052633081273786&sdata=fEPMdTMcO%2BCWHKrf9iptE8nW4vvyopRNBPHYQi1eREM%3D&reserved=0
https://eur02.safelinks.protection.outlook.com/?url=http%3A%2F%2Fgoo.gl%2FiWQeAa&data=02%7C01%7Cdbuhalis%40bournemouth.ac.uk%7Cba4347e8f8f643d977c508d743fe98b6%7Cede29655d09742e4bbb5f38d427fbfb8%7C0%7C0%7C637052633081273786&sdata=fEPMdTMcO%2BCWHKrf9iptE8nW4vvyopRNBPHYQi1eREM%3D&reserved=0
http://goo.gl/iWQeAa

Al REVOLUTION IN TOURISM 3 November 25
Professor Dimitrios Buhalis

Encyclopedia of Tourism Management and Mnr'kei;\g

Aspects of Tourism Dimitrios Buhdlis 2

Published: 25 Aug PrintISBN: 9781800377479
DOI: m&uﬂ;&ﬂéis 4337/9781800377486
4volumes

GAMIFICATION =¥ " Tourism 21 milion woras
FOR TOURISM ! Development

Fundamentals

1500 Authors
Management 3528 Pages

Marketing
Edited by Feifei Xu and Dimi

& T Zof- Zof— Yt
TOURISM TOURISM TOURISM TOURISM
MANAGEMENT MANAGEMENT MANAGEMENT MANAGEMENT
Digital AND MARKETING AND MARKETING AND MARKETING ~ AND MARKETING

Tourism T e —— |

Strategy

licy Y f. Buhalis.
JOIN US IN MALTA 26-28 November 2025 MALTA 26-28 November 2025
R H THE MEDITERRANEAN TOURISM KNOWLEDGH
E’:E‘aﬁ*’i% The Mediterranean B oNGE & oLy cONFEAENCE Introducton an
#22 Tourism Knowledge i i m e

3 Exchange and PO"Cy Forum & 10th Mediterranean Tourism Forum

https://mtf.global/

Tol agement
and Marketing
EDWARD ELGAR B e 1 |
PUBLISHING Creativit is just
connecting things.

Steve Jobs

11

© Professor Dimitrios Buhalis www.Buhalis.com https://linktr.ee/buhalis
Google SCHOLAR https://tinyurl.com/ScholarBuhalis ORCHID https://orcid.org/0000-0001-9148-6090
LINKEDIN https://www.linkedin.com/in/dimitriosbuhalis/ Facebook https://www.facebook.com/ProfessorDimitriosBuhalis
@buhalis Twitter http://www.twitter.com/buhalis YouTube: https://www.youtube.com/ProfessorDimitriosBuhalis



https://tinyurl.com/ScholarBuhalis
https://orcid.org/0000-0001-9148-6090
https://www.linkedin.com/in/dimitriosbuhalis/
https://www.facebook.com/ProfessorDimitriosBuhalis
http://www.twitter.com/buhalis
https://www.youtube.com/ProfessorDimitriosBuhalis
https://doi.org/10.4337/9781800377486
https://www.elgaronline.com/page/Encyclopedia/encyclopedia-of-tourism-management-and-marketing
https://www.elgaronline.com/page/Encyclopedia/encyclopedia-of-tourism-management-and-marketing
https://www.elgaronline.com/page/Encyclopedia/encyclopedia-of-tourism-management-and-marketing
https://www.elgaronline.com/page/Encyclopedia/encyclopedia-of-tourism-management-and-marketing
https://www.academia.edu/44983865

Al REVOLUTION IN TOURISM 3 November 25
Professor Dimitrios Buhalis

Ambient Intelligence (Aml)

. SMART TOURISM
. o Artificial Intelligence
#7 " Ambient Intelligence

Metaverse

introduces smart systems to everyday environments
propelling interconnectivity and interoperability
of all systems, vehicles and devises
through the Internet of Everything

technical developments, including:
artificial intelligence (Al), Machine Learning (ML),
ambient connectivity through wide area wifi and 5G,
autonomous vehicles and robotics

Aml pushes markets and activities towards smart,
interconnected environments and marketplaces.

Robots and Autonomous

Buhalis, 2020, gy in tourism- From icati
Technologies to eTourism and Smart Tourism towards Ambient Intelligence
Tourism: A perspective article, , Tourism Review, Vol. 75(1)
https://doi.org/10.1108/TR-06-2019-0258.
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Table 2: ChalGPT in markeling strategies

Hype Cycle for Artificial Intelligence, 2025
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Table 3. ChatGPT use in the Tourism, Travel, Transport and Hospitality ecosystem

DEMAND/Tourists SUPPLY/Tourism organisations and destinations

Concierge services for consumers
Marketing content text/pictures

Information finding
Building itineraries

Searching for specialised services Menu engineering and recipe development

Eliminating Choice Fact Finding

Identification of resources
Social media and organisations own web pages

Dynamic Itineraries
Content Sharing

Traveller information is critical for their satisfaction.

plan their trips and make the most of their travel
Demand side: TOURISTS 3 experiences.
search for information, construct itineraries

search for specialised services,
eliminate choice

select suitable timetables
evaluate alternative products and services.

Context dependent dynamic Itineraries
extensive information provided by several
organisations

Search engines, such as google, since early 2000
lists of websites in order to then co-create their
experience

ChatGPT offers the opportunity to combine a range
of different resources

« provides a comprehensive text answer enquiries.
quick and accurate information
in natural and native language

© Professor Dimitrios Buhalis

what if ChatGPT wrote it?” Multidisciplin: P ives on opportunities, challenges and
ations of gener nversational Al for r ch, and policy, International Journal of
nent. Vol. 71. 10: .ilinfomat.2023.1

Marketing Indicative solutions

Building ChatGPT might be able to provide

markeling | suggestions (o develop a successlul

campaigns  campaign. Fxample: "Suggest me an
effective marketing campaign on
Instagram"

Content ChatGPT can assist in providing

markeling appropriate and accurate content for the

given query related to a campaign,
product, sales page. email. and blog post

Reflective tactics

ChatGPT is a generative tool which
requires precise queries, such as:
"Suggest me an effective marketing
campaign on Instagram for a bouquet
start-up."

However, the preciseness of the query
should be more accurate (o get creative
results.

Content ChatGPT can offer ideas for designing

designing and other improvements product creatively as instructed in the
query

Chatbot GPI-3 is the noxt-generation language I'he chatbot should be able to integrate

based generative Al which can be used in GPT-3 and DALLE2 to generate

services chatbots for effective query handling ropriate Avatar in the

DALL.E2 can be used to design the
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ChatGPT can assist Tourism, Travel, Transport and Hospitality
organisations with customer phasing and back-office functions.

Supply side: INDUSTRY

answer traveller & g ion and
about destinations, and attractions.
Providing travel recommendations for events, and activities,

hotels,

assist with booking and reservation inquiries

provide guests with information about availability and pricing
assist with the booking and reservation process.

ChatGPT can personalise recommendations for guests based on
their interests, abilities, disabilities and preferences.

create alternative itineraries, routes and transportation options
evaluate alternatives for travel planners, corporate travel
companies and agencies and tour operators

communicate with travellers in multiple languages
generate marketing content and detailed descriptions for
attractions, hotel rooms, facilties, and services

develop destination content for use on websites and social
media

Menu engineering and recipe development improve service
enhance the travel experience, streamline operations and

Al tinerary Planning
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