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Today’s Agenda
1. The Attractions Problem

2. State of Visitor Attractions

3. Distribution,  Technology, Connectivity

4. Products Planned

5. Discussion! 



>100M Guest Reviews

50K Destinations
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The State & 
Structure of the 
Attractions Sector



Arival Visitor Attraction Categories
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Visitor attractions are key drivers of tourism 
demand to destinations. The attractions 
landscape is comprised of more large and 
enterprise-sized operations. Nearly half 
serve 50,000 guests or more each year.

Attractions by Size

Attractions Drive Tourism

12

Small, 16%

Medium, 
20%

Large, 15%

Enterprise, 49%
Attraction Segments by PAX:

(annual number of guests)

Small up to 1,000

Medium 1,001-10,000

Large 10,001-50,000

Enterprise 50,001 and greater
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Distribution
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Distribution Channels by Attraction Type
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pass
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Ticketing System Use 
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Third-party 
system, 

57%

Custom 
system, 9%

Do not have 
a system, 

34%

Camera Obscura



How Attractions Connect to Distributors
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Products



0% 10% 20% 30% 40% 50% 60% 70% 80%

Timed-entry

Capacity caps

Exclusive / VIP experiences

Required advanced reservations

Guided tours

Currently Offer

Planning to Offer

Products Offered – and Planned
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Thank you! 

10% Off with 
ETOAEDI15X



Discussion!
Tim Fairhurst  General Director, European 
    Tourism Association (ETOA)

Viktoria Lacroix SVP, Go City

Ann Wilson  Head of Sales, Historic Royal 
    Palaces
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