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Today’s Agenda

The Attractions Problem
State of Visitor Attractions
Distribution, Technology, Connectivity

.

Products Planned
Discussion!




>100M Guest Reviews

50K Destinations

Source: Arival



Top 200 Markets

0.4% of Destinations

Source: Arival



0.4% of Destinations

48% of Reviews

Source: Arival



~ /00 visitor
attractions worldwide

Fielded 3Q 2024

Global Operator Landscape 3rd Edition

The State of
Visitor Attractions

The state of the industry and key trends in
technology and distribution for visitor
attractions

February 2025

By Anne Failing & Douglas Quinby
Edited by Janelle Visser
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Fielding Partners

Activitar

Adrenaline
Asoview
BeMyGuest
Bokun
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Ceetiz
Checkfront
Checkyeti
Civitatis

Digitickets

ETOA

Freedome
Gotuuri
Great France
Guruwalk

HBX Group
(formerly Hotelbeds)

iTicket/Visit Group
Latitur

Manawa
Marketing Greece

Nexus Tours &
Juniper Experiences

OtoTrak TourReview
Palisis TripShock
Priohub UKInbound
Prioticket Veltra
Redeam ResPax
Regiondo Vox Tours
Sojern Winerist
TOltaly/Towns of Xola
ltaly
Tourdesk Zaui
Touristcheck 360
Tourpreneur
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Arival Visitor Attraction Categories

ottes & _
Monuments

museurns |

_qiceted N

xXperiences

Amusement Park
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Attraction

%

/00 or
Aquarium

M For profit

® Not for profit
Observation Deck
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Attractions Drive Tourism R “
y

Visitor attractions are key drivers of tourism Attractions by Size
demand to destinations. The attractions
landscape is comprised of more large and
enterprise-sized operations. Nearly half
serve 50,000 guests or more each year.

Small, 16%

Attraction Segments by PAX:

(annual number of guests) Enterprise, 49%

Small up to 1,000
Medium 1,001-10,000
Large 10,001-50,000
Enterprise 50,001 and greater
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Distribution Channels by Attraction Type

® Theme parks ™ Sites & Monuments ™ Museums ™ Observation Decks

60%

50%

40%

30% -

20% -

10%

0%
Direct offline  Attraction website OTA Other resellers Groups Multi-attraction
pass
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Ticketing System Use

Camera Obscura
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How Attractions Connect to Distributors
API

Extranet
Channel manager

Email

0% 10% 20% 107 40% 50%
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Products Offered - and Planned

Guided tours
Required advanced reservations

Exclusive / VIP experiences

Capacity caps ® Currently Offer

B Planning to Offer

Timed-entry

0% 10% 20% 30% 40% 50% 60% 70% 80%
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Learn More @

ARIVAL

360 VALENCIA

28-30 April 2025

SAVE 10% as an ETOA partner.
Use code ARVLCETOA15 when registering.

Discount does not apply to Arival Insider Pro Access Members or non-operators.



Discussion!

Tim Fairhurst General Director, European
Tourism Association (ETOA)

Viktoria Lacroix SVP, Go City

Ann Wilson Head of Sales, Historic Royal
Palaces
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