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I N D U S T R Y  D A Y  2 0 2 4  -  B R U S S E L S



AGENDA
1 1 : 0 0  |  W e l c o m e  &  I n t r o d u c t i o n s
1 1 : 1 5  |  E T O A  P u l s e :  p e r c e p t i o n  o f  b u s i n e s s  e n v i r o n m e n t
1 1 : 3 0  |  T o u r i s m :  p o l i t i c a l  p r i o r i t y  o r  p u b l i c  n u i s a n c e ?

www.etoa.org

1 2 : 3 0  |  L u n c h

1 3 : 1 5  |  P a r i s  2 0 2 4 :  h i g h - l e v e l  b r i e f i n g
1 3 : 3 0  |  B e t t e r  t o u r i s m  i n  E u r o p e :  p o l i c y  t o  p r a c t i c e

1 5 : 0 0  |  C l o s e



Welcome & Introductions

• T o m  J e n k i n s ,  D i r e c t o r  a n d  C E O
• J e n n i f e r  T o m b a u g h ,  P r e s i d e n t

www.etoa.org



www.etoa.org

PURPOSE

P r o v i d e  a c t i o n a b l e  
i n s i g h t  a n d  
i n f o r m a t i o n

A d v o c a c y  a n d  
e n g a g e m e n t  w i t h  
p a r t n e r s  a n d  p o l i c y  
m a k e r s

D e l i v e r  o p p o r t u n i t y  
t h r o u g h  n e t w o r k i n g  
a n d  e v e n t s

P r o m o t e  t o u r i s m ’ s  
p l a c e  w i t h i n  
E u r o p e a n  e c o n o m y  



www.etoa.org

ETOA MEMBERSHIP

G E O G R A P H I C A L  S P R E A D  –  T O U R I S M  S U P P L I E R S
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ETOA MEMBERSHIP

B U S I N E S S  T Y P E S  –  T O U R I S M  S U P P L I E R S



www.etoa.org

ETOA MEMBERSHIP

S O U R C E  M A R K E T S  –  T O U R I S M  B U Y E R S



www.etoa.org

Nature and divers ity of membership

P R O D U C T  S P E C I A L I S A T I O N  –  T O U R I S M  B U Y E R S



ETOA Pulse  Check:  Percept ion of 
business env ironment  for  tour ism

R a c h e l  R e a d ,  D i r e c t o r  o f  I n s i g h t  &  B u s i n e s s  
I m p r o v e m e n t ,  E T O A

www.etoa.org
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Pulse Check

• Rapid survey facility

• One question each time

• Results one week later



Pulse Check Results  Feb 2024

H o w  d o  y o u  f e e l  a b o u t  t h e  o p e r a t i n g  e n v i r o n m e n t  f o r  
E u r o p e a n  t o u r i s m  i n  2 0 2 4  c o m p a r e d  w i t h  2 0 2 3 ?



Consumer Sentiment

Source: ETC Long Haul Travel Barometer 1/2024

Europe is still the destination of choice for many long-haul travellers in 2024



3 6 %  c i t e  h i g h  c o s t s  a s  a  b a r r i e r  t o  E u r o p e a n  t r a v e l

Source: ETC Long Haul Travel Barometer 1/2024



Source: ETC Long Haul Travel Barometer 1/2024

S a f e t y ,  e s t a b l i s h e d  i n f r a s t r u c t u r e  a n d  i c o n i c  a t t r a c t i o n s  
a p p e a l  m o s t  i n  2 0 2 4



www.etoa.org/insight

Ins ight  Hub

www.etoa.org/insight



Tour ism :  pol i t i ca l  pr ior i t y  or  publ ic  nu isance?  

T i m  F a i r h u r s t ,  D i r e c t o r  G e n e r a l
E T O A  -  E u r o p e a n  T o u r i s m  A s s o c i a t i o n

www.etoa.org



Tour ism :  pol i t i ca l  pr ior i t y  or  publ ic  nu isance?

E d u a r d o  S a n t a n d e r ,  E x e c u t i v e  D i r e c t o r ,  E T C
M a r i e  A u d r e n ,  D i r e c t o r  G e n e r a l  a t  H O T R E C
E r i c  D r e s i n ,  S e c r e t a r y  G e n e r a l  a t  E C T A A
R a l u c a  M a r i a n ,  D i r e c t o r  E U  A d v o c a c y ,  I R U

www.etoa.org



Par is  2024:  h igh level  br ief ing

C o r i n n e  M e n e g a u x ,  D i r e c t r i c e  G é n é r a l e
P a r i s  j e  T ’ A i m e

www.etoa.org



Bet t er  t our i sm  in  Eur ope :  pol icy  t o  pr act ice

T i m  F a i r h u r s t ,  D i r e c t o r  G e n e r a l
E T O A  -  E u r o p e a n  T o u r i s m  A s s o c i a t i o n

www.etoa.org



Bet t er  t our i sm  in  Eur ope :  pol icy  t o  pr act ice

A d e l e  Y o u n g s ,  F o u n d e r ,  L i v e  T r a v e l  a n d  T o u r s
M a r i e - C a r o l i n e  L a u r e n t ,  D i r e c t o r  G e n e r a l ,  C L I A  E u r o p e
R o b y n  S t e n c i l ,  P r o g r a m  M a n a g e r ,  R i c k  S t e v e s ’  E u r o p e
C o r i n n e  M e n e g a u x ,  D i r e c t r i c e  G é n é r a l e ,  P a r i s  j e  t ’ a i m e  

www.etoa.org



ADDRESS
Rue du Marché aux Herbes 61 
1000 Bruxelles

E-MAIL
member@etoa.org

WEBSITE
www.etoa.org

X
https://twitter.com/ETOA

LINKED-IN
european-tourism-association



www.etoa.org

BETTER TOURISM 
IN EUROPE
T H A N K  Y O U
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