American international travel expected to exceed 2019 levels

$15,364

International vacations Anticipated spend on international
during the next 12 months. vacations during the next 12 months.
Up from 2.2 in 2019, Up 16% from reported pre-pandemic
average annual spend.
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Source: MMGY Global's 2022 Portrait of American International Travelers™
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Trip volume and average spend follow income tiers

International Leisure Travel and Spending During the Next 12 Months

mm Avg. Number of Vacations Expect to Take Next 12 Months --Avg. Amount Expect to Spend
$35,000
$5,728 per trip
$30,000
$3,387 per tri >
v per trip $30,360 $25,000
$20,000
$3,601 per trip $15,000
$14,564
$10,000
$5,000
$0
$100,000-$149,999 $150,000-$249,999 $250,000+
INTEGY FORWARD MM T]avel
Base: American international travelers ($100,000-$149,299: n=891; $150,000-$249,999: n=736; $250K+: n=396) L"’R 1 h T9A (c)Y/ Intelligence

Source: MMGY Global’'s 2022 Portrait of American International Travelers™

@ TOURISM ECONOMICS



Increases for Caribbean, Mexico, and Middle East

Very/Extremely Interested in Visiting During the Next Three Years
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Planning window has lengthened due to pandemic

How has the pandemic changed the lead time of
planning an international vacation?

Planning International

Vacations
. Less than 3 months 24% 7% <
Shorter planning
Has not changed my window 3-6 months 43% 46%
planning window 26%
30% 6-12 months 27% 29%
More than 12 months 6% 9%

Significantly fewer are
planning less than 3
months in advance

Longer planning
window
44%

Base: American international travelers (n=2,024)
Source: MMGY Global's 2022 Portrait of American International Travelers™
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Destination preferences: NEW, SAFE, WARM

% Somewhat/Extremely Influential

Somewhere | haven't visited before

82%

Safety of the destination as it relates to
violence/unrest

81%
Weather in the destination 78%

Finding a good deal 77%

Convenience of getting to the destination 75%

Budget 73%

Safety of the destination as it relatesto COVID-19 70%

Input from travel companions

69%

special eventstaking place inthe destination (e.g.,
food festivals, music festivals)

68%

Recommendations from friends family 67%

The destination’s reputation for sustainable

. 64%
tourism

Being the first of my family/friends to visit 46%

Base: American international travelers (n=2,024)
Source: MMGY Global's 2022 Portrait of American International Travelers™
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447

indicate that a travel provider’s focus on
sustainability and environmental considerations

impact their travel decision-making.

Millennials

63%
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Multiple destination itineraries show the value of USTOA members

79% Multiple el

il countries
prefer to visit 05 1%

city/area

multiple locations

Multiple cities
within the
same country
59%

Base: American international travelers (n=2,024)
Source: MMGY Global’s 2022 Portrait of American International Travelers™
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