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Today.  Inbound Prospects for Wales:

1. Inbound Research

2. Opportunities - Context:

- Strategic priorities

- Cymru Wales nation brand

- Wales in the spotlight

3. Opportunities – Themes & Products:

- Pillars and themed year

- New accommodation & products



Y Ymchwil.
Research.



Inbound volumes to the UK have seen a strengthening recovery in the first 8 months of 2022 with 18.8m trips taken January to August. 

Overall inbound spend : In the 8 months to August 2022 inbound visitors to the UK spent a total of £16.0 billion.  

Source IPS: Between  January to  August 2022 – the ONS were unable to restart interviewing at 
Eurotunnel during this period due to COVID-19 restrictions so data for this timeframe excludes travel 
via this port.

August 2019: 
4418

August 2022:
3510
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Inbound VFR visitor volumes to the UK have recovered at the fastest rate followed by 
inbound holidays.  Inbound business trips are recovering more slowly.
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Source IPS: Between  January to  August 2022 – the ONS were unable to restart interviewing at 
Eurotunnel during this period due to COVID-19 restrictions so data for this timeframe excludes travel 
via this port.



Recovery of inbound trips to the UK has been led by North America and Europe
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2021 visits and spend to the U.K. by selected markets

Country of 

residence
2021 2021 sample

Irish Republic 708 2,296

France 677 1,620

USA 663 3,065

Spain 525 1,607

Germany 390 1,299

Poland 337 687

Netherlands 273 788

Italy 256 736

GCC* 233 983

Romania 191 417

Switzerland 164 592

Belgium 159 369

Canada 128 555

Sweden 117 420

Denmark 102 353

Norway 75 240

India 58 252

Australia 24 108

Russia 23 107

Brazil 19 84

China 15 103

Hong Kong 12 75

Japan 10 61

New Zealand 9 48

Country of 

residence
2021 2021 sample

USA £783 3,065

GCC* £710 983

France £420 1,620

Spain £297 1,607

Irish Republic £294 2,296

Germany £235 1,299

Italy £174 736

Canada £148 555

Netherlands £145 788

Switzerland £143 592

China £141 103

Belgium £120 369

India £116 252

Romania £114 417

Poland £108 687

Sweden £78 420

Norway £63 240

Denmark £62 353

Hong Kong £43 75

Australia £35 108

Brazil £25 84

Japan £19 61

Russia £19 107

New Zealand £17 48

Visits (in thousands) Spend (£m) by Selected Markets 

- The top inbound markets for visits to the U.K. in 

2021 were the Irish Republic, France, USA, Spain 

and Germany.

- The top inbound markets to the UK for spend in 

2021 were the USA, GCC, France, Spain, the Irish 

Republic and Germany. 

- GCC* includes Bahrain, Kuwait, Oman, Qatar, Saudi 

Arabia and the United Arab Emirates (UAE).

Large established markets in Europe and 
USA led the start of the recovery in 2021 

Source: IPS 20212021 – data published for 2021 should be interpreted with the 
caveats that no data was collected for those travelling to the UK by Eurotunnel 
and data for those travelling via Dover was only collected from Q3. In addition, 
no estimates are included for any travel across the Irish border. 



Large established markets in Europe and USA have led the recovery in inbound trips to the UK in 
2021 and 2022

Visits (000)

- The top inbound markets for visits to the U.K.  

between January and June 2022 were the same as 

in 2021, but USA generated highest volume, 

followed by France, Irish Republic, Germany and 

Spain.

- The top inbound markets to the UK for spend 

between January and June 2022 were the USA, 

GCC*, France, Germany, Irish Republic. 

- GCC* includes Bahrain, Kuwait, Oman, Qatar, Saudi 

Arabia and the United Arab Emirates (UAE).

Source IPS January to June 2022 – the ONS were unable to restart 
interviewing at Eurotunnel during this period due to COVID-19 restrictions so 
data for this timeframe excludes travel via this port.

Rank 2022 Country of residence Rank 2 019
Jan-June 2022 

(Thousands)

Jan-June 2022 

Spend (£m)

1 USA 1 1714 £2,214

2 France 2 1326 £682

3 Irish Republic 4 1061 £444

4 Germany 3 824 £503

5 Spain 5 756 £360

6 Netherlands 7 642 £327

7 Poland 8 468 £121

8 Italy 6 454 £262

9 Switzerland 11 350 £260

10 GCC* 20 341 £884

11 Romania 12 284 £115

12 Belgium 9 277 £165

13 Australia 10 223 £385

14 India 16 198 £253

15 Denmark 17 164 £82

16 Norway 18 158 £121

17 Canada 14 343 £345

18 Sweden 15 191 £118

19 Brazil 28 108 £116

20 New Zealand 39 £51

21 Japan 23 24 £39

22 Hong Kong 22 22 £37

23 Russia 18 £12

24 China 13 15 £55

Same markets leading the recovery in 2021 and 2022



Recovery in inbound trips is underway across most areas of the UK

Wales 2019
Trips  1.02 million
Spend  £515 million



All Visits 1,041         All Visits 100%

 Ireland 164             Ireland 16%

 USA 108             USA 10%

 Germany 80              Germany 8%

 France 73              Australia 7%

 Netherlands  58              Netherlands  6%

 Australia 53              Poland 5%

 Spain 47              France 4%

 Italy  41              Spain 4%

 Poland 36              Switzerland  3%

 Canada 31              Canada 3%

Top 10 countries of origin of International Visitors by volume 

of trips (thousands) to Wales – Three Year Average 2017-2019

Wales

*Source: IPS 2017-2019

All markets 448.4

USA 51.9 USA 12%

Irish Republic 37.2 Irish Republic 8%

Germany 32.9 Germany 7%

Australia 30.3 Australia 7%

France 21.7 France 5%

Netherlands 17.5 Netherlands 4%

Spain 15.4 Spain 3%

Top countries of origin of International Visitors by spend (£ millions) to 

Wales – Three Year Average 2017-2019

Wales

Trips Spend



Rising inflation and low growth is likely to impact the rate of recovery for international travel, 
and if they do travel, many consumers are likely to be value and budget conscious.



Value AND Money will be key drivers for 2023



The consumer is seeking advise and information on how to travel sustainably, ways of immersing themselves 
in the local destination, as well as flexibility around travel and bookings.

Source 2023 Travel Trends, Euronews-travel



Britain is most strongly associated as a destination offering history and heritage, vibrant towns/cities, famous sites and a 
place to roam around different destinations, which are important considerations for visitors choosing destinations

Source VisitBritain MIDAS research survey of 29 inbound markets to 
UK March-April 2022.

Britain strengths



Britain has some notable weaknesses around value, welcome and it is not seen as a relaxing destination with natural 
beauty and variety of food; these are things that Wales offers and can strengthen the overall visitor experience and 
perceptions of Britain.

Source VisitBritain MIDAS research survey of 29 inbound markets to 
UK March-April 2022.

Wales strengths



Adfer busnes rhyngwladol

Yn 2019 denodd Cymru 1.023 miliwn o ymwelwyr 
rhyngwladol gyda gwariant o £515 miliwn.

I lawer o bobl sy'n mynd ar wyliau rhyngwladol, mae'r 
'Diwydiant Deithio' yn chwarae rhan hanfodol.

Maent yn darparu teithiau a chynhyrchion a gall ddylanwadu 
ar ddewis cyrchfan i bobl sy'n mynd ar eu gwyliau.

Roedd busnes i Gymru gan weithredwyr teithiau a oedd yn 
adrodd drwy ein Hymchwil Masnach Deithio Flynyddol yn 
2019 yn o leiaf £35.8m.

Diwydiant Deithio

Travel Trade 

Recovering international business

In 2019 Wales attracted 1.023 million 

international visitors with a spend of £515 
million.

For many international holidaymakers the 
‘Travel Trade’ plays a crucial role.

They provide tours and products and can 

influence a holidaymaker’s choice of 
destination.

Business to Wales from tour operators 

reporting through our Annual Travel Trade 

Research in 2019 was at least £35.8m.





Annual Travel Trade Research 2021 – 22 

Featuring Wales from 2023 onwards

Mixed levels of future interest

▪ Greater interest found among European operators – more 
certainty over their European plans at time of interviewing – 36% 
with ‘strong interest’ in Wales and 37% with ‘some interest’

▪ Among long haul operators, 30% ‘don’t know yet’

“We currently don't offer any Wales products but are 
planning to introduce the destination into our 

programme in 2023”
German operator

“There have been many travel programmes and 
documentaries showing Wales recently, and these 
have sparked up a lot of interest here in Canada”

Canadian operator

27%

30%

21%

22%

Strong interest

Some interest

Little or no interest

Don't know yet

Q16 "From 2023 onwards, how much interest do you 
have in developing or selling more Wales products?"

Base: 185

Q16 has been asked to all except those no longer featuring Britain

2022 Travel Trade Research: 200 overseas buyers



Annual Travel Trade Research 2021 – 22 

Seasonal spread

Potential to attract more interest outside of summer

▪ Achieving seasonal spread is also part of Visit Wales’ remit

▪ Interest in Wales among tour operators is high in summer

▪ Perhaps more could be done to attract travel trade business at 
other times of year when occupancy rates are lower

“We usually send people to Wales all 
year round, but our peak season for the 

destination is definitely summer”
Irish operator

“We send people to the destination all year 
round. However, I would say the peak of 

Wales trips is in May, June and September.”
German operator

12%

13%

19%

40%

65%

81%

77%

75%

69%

39%

14%

13%

14%

January

February

March

April

May

June

July

August

September

October

November

December

Don't know

Q18 "In which months of the year in future could you 
foresee sending people to Wales?"

Base: 146

Q18 asked to operators expressing any future 
interest in Wales or don’t know yet



Annual Travel Trade Research 2021 – 22 

Regions of Wales featured in 2022

Reasonable spread across Wales

▪ One part of travel trade team’s remit is to achieve regional 
spread across Wales

▪ All regions are benefiting from overseas travel trade business

“People go to do all the tourist things 
and Wales has many castles – the 

Americans love castles”
US operator

Base: 98

71%

64%

59%

50%

49%

14%

North

South West

Cardiff

Mid

South East outside Cardiff

Too difficult to say

Q10 "Which regions of Wales do you hope to send 
people to in 2022?"

Q10 asked to operators featuring Wales in 2022



Opportunities.



Welcome to Wales: priorities for the visitor 
economy 2020-2025.

Still provides strong foundations for the sector and 
a clear sense of direction for mid to longer-term 
recovery.

Tourism that does good. 

Tourism that supports our communities and cares 
for our land. 

That’s mutually beneficial to visitors and citizens. 

And that provides year-round sustainable jobs in all 
parts of our country. 

Welcome to Wales: priorities for the visitor economy 2020 to 2025 | 
GOV.WALES

Strategic context.

https://gov.wales/welcome-wales-priorities-visitor-economy-2020-2025


Focus.

Spend.Seasonality. Spread.

Extending the 
traditional 

season.

Value over 
volume.

Spreading the 
benefit.



Nation Brand. 

⎯The overarching Cymru Wales nation brand aims to inspire audiences around the world to 
choose Wales as a place to visit, work, invest, live and study

⎯International campaigns showcase Wales as a globally responsible nation 

⎯A strong focus on elevating people, with product and place as supporting cast 



Cymru Wales at the World Cup 2022



— US microsite (on Expedia platform) which anchors all social, ecrm and display advertising including 
video

— Activity also includes lead generation for US database growth, for legacy activity in 23
— Targets for passenger uplift, awareness of Wales (uplift in search) and booking revenues and 

increased (year on year) passenger and awareness uplift of average 10% across all territories 

(World Cup partnership) Expedia & VRBO
(went live week beginning 7 November and will run until the end of February 23)
US (75% of spend) Germany, France & Netherlands (25%)



Wrexham became a city on the 1st September 
2022 as a result of the Queen's Platinum Jubilee 
celebrations.  It is Wales’ 7th city.

Wrexham Football Club, one of the oldest football 
clubs in the world, is now owned by Hollywood 
stars Ryan Reynolds and Rob McElhenney.  They 
produced a documentary series ‘Welcome to 
Wrexham’ that premiered in August 2022 on FX 
and Hulu and Disney+.  

Welcome to Wrexham



Wales features on Conde Nast global list of places to go in 2023



Year-long focus in France on Wales as 
a destination to visit, study, live and 
do business with.

Opportunity to showcase Wales off 
the back of the 6 Nations in Paris and 
the Rugby World Cup 2023

Wales in France 2023



Opportunities:

Themes & Products



Pillars and Products

adventure culture landscape



Keeping Wales visible all year round. 







Industry guide. …& Trails logo- coming soon.
https://assets.wales.com/

https://assets.wales.com/


Wales Coast Path. 



The Wales Way.



The Slate Landscape of Northwest Wales

4th UNESCO World Heritage Site in Wales.



Albion Aberteifi Hotel, Cardigan

• Opened Autumn 2022.

• Located in two former Grade II listed waterside warehouses.

• In Cardigan, 3rd on the list of Time Out’s UK Best Places to Visit in 2023

• Themed around Cardigan’s maritime past.

• 12 maritime themed rooms with 11 more in spring 2023.



The Parkgate Hotel, Cardiff 

• Opened spring 2022. 170 bedroom, 4 star hotel

• Restaurant, elegant tea lounge and rooftop spa

• Part of The Celtic Collection 



Tŷ Milford Hotel, Milford Waterfront 

• Opened spring 2022. 100 bedrooms rooms, 3 star hotel.

• Overlooking Milford Waterfront.

• Part of The Celtic Collection 



Mercure Hotel, Newport

• Opened spring 2022. 135 rooms, 4 star.

• The industrial vibe takes inspiration from The Newport Transporter Bridge.

• Roof top terrace



Museum of Speed, Pendine (and other product news)

New state-of-the-art museum 
opening 2023, housing amazing 
vehicles that have broken land-
speed records on Pendine Sands,  
alongside a 42-bed eco hostel.

News | TravelTrade (visitwales.com)

https://traveltrade.visitwales.com/news


• traveltrade.visitwales.com

• Sign up to our travel trade enewsletter

• Follow us on social media #Travel Trade Wales

⎯ Travel Trade Wales

⎯ @VisitWalesTrade

⎯ Visit Wales Travel Trade

⎯ #Travel Trade Wales

• Download copyright free images and films

• Email us at traveltradewales@gov.wales

Keeping in touch.

http://www.traveltrade.visitwales.com/
http://www.visitwales.com/info/travel-trade/useful-information/toolkit/travel-trade-newsletter
https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.linkedin.com%2Fshowcase%2Ftravel-trade-wales-cymru&data=04%7C01%7CJudith.Newton%40gov.wales%7Caf2ba87e4c724e41b0d408d94c69cbb1%7Ca2cc36c592804ae78887d06dab89216b%7C0%7C0%7C637624839527956769%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=LYDJ6mI%2BxN7ZSNHaueb3Wq5bEEJdUn0KzvUz0C2oWAM%3D&reserved=0
https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.facebook.com%2FVisitWalesTravelTrade&data=04%7C01%7CJudith.Newton%40gov.wales%7Caf2ba87e4c724e41b0d408d94c69cbb1%7Ca2cc36c592804ae78887d06dab89216b%7C0%7C0%7C637624839527976680%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=Fsep3vpP3%2BzCpPaHxIzeUSPdKMQFChbg3STy0t%2BbspY%3D&reserved=0
https://assets.wales.com/
mailto:traveltradewales@gov.wales


Nadolig Llawen / Merry Christmas. 

Diolch ym wrando. Thank you for listening.

Nadolig Llawen / Merry Christmas


