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This presentation, including all information contained herein and any attached or related documents, is strictly confidential and proprietary information 
of Amadeus and its respective affiliates, subsidiaries, members, vendors and/or suppliers (the “Confidential Information”) and is being provided to you 
for the sole and exclusive purpose of enabling your company to assess its potential business relationship with Amadeus and evaluating this presentation.

This presentation is intended solely for the use of the individuals or entity(ies) it is addressed to.  If you are not the intended recipient you are notified 
that disclosing, copying or distributing the contents of this document or information is strictly prohibited.

Any Amadeus intellectual property or other information contained in this presentation or relating to the products or services described herein shall 
remain the sole and exclusive property of Amadeus or its licensees, as applicable. Nothing herein shall constitute a license, transfer or other grant of any 
rights in or to the information or intellectual property contained or referenced herein. Any products, services or company names that may be referred to 
in this presentation that are trademarks are herewith acknowledged.

Any disputes in connection with the breach of the above provisions shall be governed by and construed in accordance with the English law and is 
submitted to the exclusive jurisdiction of the courts of London.

Any content within the presentation is subject to agreement between the parties and will not be considered as binding until agreed and formalized by 
the parties under a definitive agreement.

In the event that the client  does not agree with the above terms, it shall immediately return this presentation and any copies made thereof.



§ Leading technology company dedicated to the global travel industry

§ 190+ countries and employ close to 19,000 people worldwide

§ Our solutions enrich travel for billions of people every year

§ We work together with our customers, partners and other players in the industry 
to improve business performance and shape the future of travel

in a few words

World’s
top 10
Software 
companies
Forbes 2019 
global rankings

How we do that?

1.9+ billion
Passengers 
boarded
in 2019 
with Amadeus and 
Navitaire solutions

645+ million
Total bookings 
processed in 
2019
using the Amadeus 
distribution platform 

8th consecutive year
included in the DJSI
Recognized as world leader 
in the Software & Services 
industry sector in the Dow 
Jones Sustainability Index in 
2019

1 billion search
transactions
per day
processed by our 
travel seller 
customers in 2019
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Our Data through the Traveler Customer Journey

Online Search Traffic Occupancy

Schedule Geolocation DataBooking

Digital Advertising

I n s p i r a t i o n P u r c h a s e T r a n s i t A r r i v a l  a t  
D e s t i n a t i o n

P o s t - t r i p



USA SPAIN UK GERMANY FRANCE

BRAZIL ISRAEL GREECE NETHERLANDS CANADA

Flight search data: Travel date October to December, including market share, 2022 vs 2019

Top origin markets searching for flights to Italy

Source: Amadeus Search Analytics data as of September 21st, 2022
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Guide your planning with 
flight search data

Are you considering the 
maximize the value of 
these visitors? Travelers 
from these origin markets 
will visit your destination 
between October & 
December



Market share by Travel Month: 2019 - 2022
Evolution of Italy’s market share vs Greece, France & Spain from the USA

2.5 M

4.8 M

Italy’s historic & current market share of US visitors

Source: Amadeus Traffic Analytics
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Italy Demand next 6 months
Sep 2022– Mar 2023 vs Sep 2019 – Mar 2020 (Total - Transient - Groups)

Data Source: Demand360
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Italy Demand per Channel
Sep 2022– Mar 2023 vs Sep 2019 – Mar 2020

Data Source: Demand360
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Italy Demand per Segment
Sep 2022– Mar 2023 vs Sep 2019 – Mar 2020

Data Source: Demand360
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Italy ADR
Sep 2022– Mar 2023 vs Sep 2019 – Mar 2020

Data Source: Demand360
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Italy Leadtime
Last 5 weeks 2022 vs 2019

Data Source: Demand360
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ACCOR SOUTHERN EUROPE

Introduction



ACCOR SOUTHERN EUROPE

Inflation
Pricing is  increasing for all the travel industry

Source : Accor study on Hotels. INSEE Indicedes Prix à la ConsommationTransport de passagers par train & Transport aérien depassagers



ACCOR SOUTHERN EUROPE

Recruitment
Labour shortage in many sectors,  notably in the hotel industry and

both for the hotels on the ground and competencies in HQs

Source : Accor study on Hotels. INSEE Indicedes Prix à la ConsommationTransport de passagers par train & Transport aérien depassagers



ACCOR SOUTHERN EUROPE

Risk 
Management

& CSR

Digitalisation 
& flexibility
Live & Work 

from anywhere

New Booking 
pattern

(Bleisure)

Wellbeing 
Business Traveler

Reinventing 
Global events

2023

B2B trends that might have a serious 
impact on our industry



S A L E S I N M O T I O N

PLEASE CONTACT OUR SALES TEAM
TO KNOW THE UPCOMING EVENTS IN

SOUTHERN EUROPE

We are in motion Emotion
for live



Danja Nebuloni, Country Representative, Italy 
dnebuloni@etoa.org

WEBSITE
www.etoa.org

TWITTER
@ETOA

LINKED-IN
ETOA - European tourism 
association

SE TI  INTERESSA PARTECIPARE AI  NOSTRI 
PROSSIMI EVENTI:  

The Global European 
Marketplace, 
3 e 4 novembre 2022
a Londra 

ETM East & 
South East Asia, 
22 novembre 2022, 
online

O se hai domande sulla presentazione o per i nostri partner, 

contattami: 



WEBSITE
www.etoa.org

TWITTER
@ETOA

LINKED-IN
ETOA - European tourism 
association

GRAZIE PER LA VOSTRA PARTECIPAZIONE

Ringraziamo i nostri 
relatori, grazie a Mama 

Shelter per il supporto e 
a tutti voi per la vostra 

presenza!  




